ReaderTT.config = {"pagecount":16,"title":"Market Orientation and CSR: Performance Implications","author":"Timothy Kiessling","subject":"Journal of Business Ethics, doi:10.1007/s10551-015-2555-y","keywords":"CSR; Customer orientation; Customer interaction; Market orientation; Performance","creator":"Springer","producer":"Acrobat Distiller 10.1.8 (Windows)","creationdate":"D:20150415191043+05'30'","moddate":"D:20160804201656+05'30'","trapped":"","fileName":"document.pdf","bounds":[[909,1208],[909,1208],[909,1208],[909,1208],[909,1208],[909,1208],[909,1208],[909,1208],[909,1208],[909,1208],[909,1208],[909,1208],[909,1208],[909,1208],[909,1208],[909,1208]],"bookmarks":[{"title":"Market Orientation and CSR: Performance Implications","page":1,"zoom":"FitR 0 1069 910 1069","children":[{"title":"Abstract","page":1,"zoom":"FitR 0 802 910 802"},{"title":"Introduction","page":1,"zoom":"FitR 0 802 910 802","children":[{"title":"Review of the Corporate Social Responsibility Literature (CSR)","page":2,"zoom":"FitR 0 800 910 800"},{"title":"Theoretical Foundation: Market Orientation Theory","page":3,"zoom":"FitR 0 345 910 345"}]},{"title":"Hypothesis Development","page":4,"zoom":"FitR 0 1067 910 1067","children":[{"title":"Customer Orientation and CSR","page":4,"zoom":"FitR 0 1029 910 1029"},{"title":"Customer Interaction and CSR","page":4,"zoom":"FitR 0 420 910 420"},{"title":"Market Orientation and CSR","page":5,"zoom":"FitR 0 1106 910 1106"},{"title":"Firm Performance and CSR","page":6,"zoom":"FitR 0 1058 910 1058"}]},{"title":"Mediation of CSR to CO, CI, MO to Firm Performance","page":6,"zoom":"FitR 0 867 910 867"},{"title":"Sample description","page":7,"zoom":"FitR 0 629 910 629","children":[{"title":"Measurement of the CSR Construct","page":7,"zoom":"FitR 0 591 910 591"}]},{"title":"Sample","page":7,"zoom":"FitR 0 935 910 935","children":[{"title":"Non-response bias","page":8,"zoom":"FitR 0 1040 910 1040"},{"title":"Variable: Firm Performance","page":8,"zoom":"FitR 0 792 910 792"}]},{"title":"Variable: Customer Orientation","page":8,"zoom":"FitR 0 383 910 383","children":[{"title":"Variable: Customer Interaction","page":8,"zoom":"FitR 0 915 910 915"},{"title":"Variable: Market Orientation","page":8,"zoom":"FitR 0 629 910 629"}]},{"title":"Control Variables","page":8,"zoom":"FitR 0 345 910 345","children":[{"title":"Control Variable: Industry Affiliation","page":8,"zoom":"FitR 0 307 910 307"},{"title":"Control Variable: Firm Size","page":9,"zoom":"FitR 0 820 910 820"},{"title":"Control Variable: Customer Categories","page":9,"zoom":"FitR 0 420 910 420"},{"title":"Control Variable: Market Intensity","page":9,"zoom":"FitR 0 892 910 892"}]},{"title":"Methodology and Results","page":9,"zoom":"FitR 0 563 910 563"},{"title":"Mediation Analysis","page":11,"zoom":"FitR 0 667 910 667"},{"title":"Conclusions and Implications","page":11,"zoom":"FitR 0 878 910 878","children":[{"title":"Managerial Implications","page":12,"zoom":"FitR 0 557 910 557"},{"title":"Future Research","page":13,"zoom":"FitR 0 1067 910 1067"},{"title":"Limitations of the Research","page":13,"zoom":"FitR 0 763 910 763"},{"title":"Summary","page":13,"zoom":"FitR 0 1144 910 1144"}]},{"title":"References","page":14,"zoom":"FitR 0 1057 910 1057"}]}],"thumbnailType":"jpg","pageType":"html","pageLabels":["269","270","271","272","273","274","275","276","277","278","279","280","281","282","283","284"]};
