ReaderTT.config = {"pagecount":18,"title":"PowerPoint Presentation","author":"Marshall, Larry","subject":"","keywords":"","creator":"Impress","producer":"LibreOffice 7.2","creationdate":"D:20220703092223Z'","moddate":"","trapped":"","fileName":"document.pdf","bounds":[[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825]],"bookmarks":[{"title":"Permanently Disabled Jockey Fund","page":1,"zoom":"XYZ 0 825 0"},{"title":"About the Permanently Disabled Jockey Fund","page":2,"zoom":"XYZ 0 825 0"},{"title":"Permanently Disabled Jockey Fund \u2013 Social Media Use Today","page":3,"zoom":"XYZ 0 825 0"},{"title":"PDJF \u2013 Online Portal","page":4,"zoom":"XYZ 0 825 0"},{"title":"The Roadmap Going Forward","page":5,"zoom":"XYZ 0 825 0"},{"title":"PDJF Social Media Program Goals","page":6,"zoom":"XYZ 0 825 0"},{"title":"The Social Media Opportunity","page":7,"zoom":"XYZ 0 825 0"},{"title":"Social Media models","page":8,"zoom":"XYZ 0 825 0"},{"title":"Social Media models: Time and attention matrix","page":9,"zoom":"XYZ 0 825 0"},{"title":"Social Media models: Hub and spoke framework","page":10,"zoom":"XYZ 0 825 0"},{"title":"Social Media Tools to Use","page":11,"zoom":"XYZ 0 825 0"},{"title":"Twitter and Reasons for selection","page":12,"zoom":"XYZ 0 825 0"},{"title":"Facebook and Reasons for selection","page":13,"zoom":"XYZ 0 825 0"},{"title":"Flickr and Reasons for selection","page":14,"zoom":"XYZ 0 825 0"},{"title":"YouTube and Reasons for selection","page":15,"zoom":"XYZ 0 825 0"},{"title":"Implementation Timeline for PDJF","page":16,"zoom":"XYZ 0 825 0"},{"title":"Staffing Resourcing requirements","page":17,"zoom":"XYZ 0 825 0"},{"title":"Key success factors to enable maximum value from social media i","page":18,"zoom":"XYZ 0 825 0"}],"thumbnailType":"jpg","pageType":"html","pageLabels":[]};
